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Energy Marketers of America established 
the Marketers Defense Fund (MDF) to 
assure that the industry’s best interests are 
represented on the legislative and regulatory 
front. This fund has already effectively 
defeated regulatory initiatives such as 
proposed requirements to place the point 
of compliance for fuel quality at the retailer, 
force a 10-micron diesel filter mandate as well 
as a costly wetlines retrofit and automatic 
temperature compensation (ATC) at retail.

Other uses of the fund include:
• Conducting a diesel fuel additive 

corrosion study.
• Hiring a technical consultant staff to 

represent the Energy Marketers of 
America at several regulatory agencies.

• Working to approve a low liquid level 
integrity test as an alternative method 

for containment sump testing that is 
required under the 2015 federal UST 
regulations.

• Participating in task groups regarding 
95 RON which the refiners and autos 
consider as a future fuel to preserve 
the liquid fuels industry.

• Continuing to lead the way in disaster 
response efforts by reforming the 
waiver process, clearing regulatory 
hurdles, minimizing delays at weigh 
stations and speeding wait times at 
water borne terminals.

• Submitting a proposal to the NCWM to 
require the term “E15” to be included in 
marketing of E15. Instead of “unleaded 
88,” need to call it “Unleaded 88 E15.”

Through the Energy Marketers of America 
MDF, marketers have saved roughly $1.3 

billion — that’s $162,500 for each  
EMA company.

Tickets are $25 each  
or 5 for $100.
Tickets can be purchased with personal 
or corporate funds by MasterCard, 
VISA, American Express, cash or check 
(checks should be made out to the EMA 
Marketer Defense Fund).

ENERGY 
MARKETERS 

OF AMERICA
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Please email completed MDF raffle form to Sabrina 
Pitcher at spitcher@emamerica.org before October 5.
Ticket sales will continue at Energy Marketers of 
America’s conference in Las Vegas until the drawing  
on October 7.

EMA Fall Meeting  
at the NACS Show

Purchase Your 
Tickets for an 
Opportunity  

to WIN

$1,000 CASH!

Scan the 
code for 
more 
information


